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Matching people’s needs.



Be relevant to them.

Focusing on the end user’s experience when developing new products. 
Gaining competitive advantage as factories are becoming more connected to 
users’ needs while consumers want to know more.



Build bridges to innovate.
Users, designers and manufacturers.



Integrate the vision.

Stimulate effortless interaction between designer and manufacturers to 
overcome production process restrictions with team work, creativity, and 
innovation, while focusing on consumer’s end benefits.



Fostering customer experience.



User generated product.

Consumers want to be the designers and creators of their own needs and 
ideas. Digital tools (AR/VR/Customization) need to be integrated in the design 
thinking to empower the increasing customer customization demand.

Manufacturers have to manage complexity while responding to the above 
trends.



Bring the backstage to the main stage.



Harvest culture on value chain.

Bring the narrative from the factories to the targeted audience top of mind. 



Engage and educate users.



Make them feel part of the process.

Engage with customers on the manufacturing process. Integrate crm with the  
manufacturing process to let users get real time updates on production and 
empower customer relationship management. 



Connect, Innovate and maximize brand loyalty.



Innovate by learning about consumers.
Let innovation be consumer oriented. Internet of Things and the latest 
product integrated technologies will open endless opportunities for an 
excellent customer care, service and experience. 




